Advance -Ecommerce

Course Objectives

Advance E-Commerce is a course in understanding the electronic commerce and its application by using a real
business model, and try to understand the various issues in online business as compare to traditional businesses. The
course is designed for under-graduate learners with cooperative work or study groups by the use of computer based
instruments to develop e-commerce solutions for

To give insight of electronic commerce system, its attributes and relation to the environment

To give the understanding of system development life cycle for e-commerce

To provide the overview with hands on practice for e-commerce idea development

Provide up-to-date knowledge regarding Merchant Services, E-Payment Services, Concept and its tools and
techniques.

Learning Objectives

e Understanding the general concepts of e-business and its different terminologies.
e Developing business plan to initiate business for online transactions.

o Understanding of technical issues related to web site, mobile application, domain registration, hosting,
payment gateway, development, etc.

Learning Outcomes

e Students are expected to learn the basics of e-commerce, e-business and their application in the real business.

e Students must be able to apply their already developed business with the adjustment of e-commerce
strategies, and to implement that newly created business model in a real online web site.

e Students will be able to learn and implement various technical concepts in e-commerce such as hosting,

domain registration, site development, payment gateways, etc. by practically performing all those on their real
business domain.

o Students will be able to learn various concepts of online tools such as search engine, community sites,
directories, blogs, forums, etc. to promote their business.

Teaching Methodology (List methodologies used —example are given below)

Lecture

Interactive Classes
Case based teaching
Class activities
Applied Projects



Class Policy:-

e BeOnTime

You need to be at class at the assigned time. After 10 minutes past the assigned time, you will be marked
absent.

e Mobile Policy
TURN OFF YOUR MOBILE PHONE! It is unprofessional to be texting or otherwise.

e Email Policy
READ YOUR EMAILS! You are responsible if you miss a deadline because you did not read your email.
Participants should regularly check their university emails accounts regularly and respond accordingly.

o Plagiarism Policy
As per IBA policy

Grade Evaluation Criteria

Following is the criteria for the distribution of marks to evaluate final grade in a semester.

Marks Evaluation Marks in percentage
Assignments 15%

Mid Term 20%

Term Project 15%

Group Presentation 5%

Presentations 5%

Final exam 40%

Total 100%

Recommended Text Books:

E-Commerce : Business, Technology, Society, Global Edition by Kenneth C. Laudon

Reference Books:

E-Business and E-Commerce Management: Strategy, Implementation and Practice by Dave Chaffey
Electronic Commerce 2018. by Efraim Turban and Jon Outland, 9th edition, 2017.
Opencart Documentation: http:docs.opencart.com/
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